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21 B. Los Angeles Rams v/ FEE Rams tHEL=17, REZ T HAAMA,
22 A. Sonder Liitm Hotel v/ JR SIS EE N, BEAE R,
23 C. Obtain a parking pass. v {S2ZE150H [ & 5B 1A 75 i G E R BT I8 Tk,
24 A. Use electronic devices. v Kevin B 57 I‘Eﬂi"él‘ﬂ, HiEKBEEH ﬂﬂ, T ARt
18 AR FEL 1R B A A,
25  D. Astonished. v/ flh— 3 E I — A RO “CEARERXAZIA”
TRIRRE
26 C. It bore witness to her ef- {E# 2 EIR LA 1Y, -8 ILIE T iry~~>)
forts. v/ EZVA
27 B. Motivation is what really &5 53R AN BIAIA S BT, MR, &Fa
matters. v/ ILVFITHE
28 C. They harm people’s MBIMFIRERMAIFK M SHRIEHRREER, 5
health indirectly. v/ R IR R
29 C. Changing the species of HFFRILLAREEHIHMM A SR A, GHEETCETE
trees in new plantings. v/ T SR A R R A
30 B. Unaware of. v/ “oblivious to” EN “PHIE. REW™, LS
[IFFAER A RIREZ R,
31 A. Reducing car use in daily ~Auyeung 1 5 B EE DIVR A OEVAETE T o
life. v
32 B. Give each piece a rating. SE40H beauty HHE R E B RN B HRMYE
v
33 A. Beauty group, with an XHA EREZIFH beauty HIMF ELES 5 I H &%
artistic hobby. v/ Ko
34 D. To determine factors be- MEIELEZN THBR “HHPIR” SRR ATEE, H
hind the test results. v/ Wr E EfZ M (R 25,
35 D. It encourages abstract M5 TEELIMRE ZARZ EREMEHMFINAIT IR,
thinking. v/
36 C. In short, Al is redefining B EEIA AL HORIIZ AR L, HABEE £S04
the museum in all respects. % N3,
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37 F. Furthermore, Al-powered Z3J5 “These digital assistants” 65X Al LS WEBIF,

38

39

40

virtual guides are replacing
traditional tour guides. v/

A. This capability allows for
timely restoration. v/

D. It tailors learning experi-
ences to different age groups
and learning styles. v/

B. Visitor data collection
also raises privacy issues. v/
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41  C.realization v/ TEEEVIMNEREA “BIRE” X Ohio TR
o

42 A.only v/ =/PIEFFARIZE, SR Ohio B — MIEFIE
BN B

43 B. questions v/ 515 HR R A TR A TR

44 C. novelty v/ [~ EE B G ar > WA,

45 A. thankful v Ja BRI E DR MR KRS,

46 D. complain v/ “how bored we were” WiHRRAI I 25 HF AT,

47 B.however v/ AT AI B/ N, SRR IR BRIV, T8 %
o

48 C. leaving v/ B ME R, (FEARIREIECZAE Y.,

49  A.valuev/ 18T 2/ NEA TR, AMMTEMBUHELR,

50 D. extension v/ REAGELNE, L2 R ERIE(,

51 A. lifestyle v/ “being outside” FIHGE/NENINE T YA TH 7T

52 B. surroundings v/ TEFAN, ROE/IME, ViRAZ R R B,

53 D. look forward to v/ VEZRBCRIZINE 2, R EARRE,

54 C. experience v/ 1EE BB II R A I E T,

55  B.trustv/ TEEARME B SR MEREE G5 [ER T A,

56 tobeheld v “for them” JEHIAEI; daji 5 hold ZHENK R,

57 frequency v/ 5 dates HHMEETE, NAEHZRER,

58  thev s R&RTEE HEtia, FoR T,

BRI B2



s BRI TR ZEBR /A A 5%

59 were v/ transportation and communication {E341| 318, HBUA
NSt/

60 necessities v/ daily necessities /2 [E &AL, P HH AT o

61 for v/ trade ... for ... /R oo % SRR 7

62  Drawn v/ f]F I8 they 5 draw BWBNIKRR, HZE RN
o

63  that/which v/ SR G FETEMA], B1 stands, FEEMAIHIEEIE,

64  heading v before 1ES AN 5 #2544 1,

65 cheaper v/ J5H than, N FHEAEEERR,
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